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BACKGROUND INSIGHTS RESULTS

IN-DEPTH ANALYSIS

P vebcn and o dbrs P e s, Development of case studies in the West and South regions.

Congress passed a $25 billion COVID-19 bailout for the airline industry but not one Inventory Sales
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Consumer Preferences Restaurants Scenario

- Triangular correlation Heatmaps between - Rankings, prices, popularity, locations and
shopping and demographics. operation details.

- K-Modes Clustering of consumer profiles.

Mobility Preferences Insights & Recommendations
- Average mobility distance - Purchase modalities recommended by zip code.

- Route requests by type of transportation - Use of extra information:
- Foot traffic into places of interest - Density of population.
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- Bureau of Economic Analysis Data (GDP, Personal Consumption, Income, and
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Employment) . ] go% - Industrial, commercial, and recreational areas
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- Federal Reserve Bank of St. Louis (Unemployment) Feb to Apr

2020

- Annual Retail Trade Survey (Monthly Retail Sales and Inventories) .

- Mobility Patterns (Apple Mobility Reports, Descartes Lab Mobility - Changes, Google R SN GREN Al N Giw R O 5
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Unemployment Mobility Patterns
- Household Pulse Survey 2020

Monthly Unemployment Rate 2005 - 2020 Nationwide indexed foot traffic for food venues over time H i i
- Restaurants platforms (Yelp API) e . San Francisco Miami

% , - Increase Delivery options: - Switch Delivery for Pick-up options:

39% - Low and medium density residential areas - Medium and high density residential areas.
EC O N O M I C I NT RO D U CTI O N 5 - Commercial, Industrial areas - Consider preferences by demographics (using
- Increase Pick-up options: consumer profiles created).
GDP 2 - Mixed areas _ _ - Increase Pick-up options:
| - Areas at most 1 km. from high density - Areas at 6 km. from high density
Volatility in Contribution to GDP 10 M neighborhoods. neighborhoods.
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. In April 2020, Leisure and Hospitality Foot traffic in specific venues, daily mobility of members, consumer profiles,

Indexed Foot Traffic
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